Term Used Definition Provided Source
Information plan Tangible outputs of the SISP process Brown 2004; Lederer and Salmela 1996 Information strategy "A complex of implicit or explicit visions, goals, guidelines and plans with respect to the supply and the demand of formal information in an organization, sanctioned by management, intended to support the objectives of the organization on the long run, while being able to adjust to the environment" Smits et al. 1997 (p. 131) Information system(s) strategy, IS strategy A comprehensive plan that includes the following components Bajjaly 1998; Galliers 1991 None provided; defines only strategic information systems, a term that is used synonymously: "IS used to support or shape an organization's competitive strategy, its plan for gaining and maintaining competitive advantage" Chan and Huff 1992 (p. 191 Brady et al. 1992 (p. 187) No explicit definition provided; referring to (Parsons 1983) : "General frameworks which guide the opportunities of IT which are identified, the IT resources which are developed, the rate at which new technologies are adopted, the level of impact of IT within the firm" Kanungo et al. 2001 (p. 31) Citing Parsons(1983) Table B1 . We searched EBSCO/Business Source Complete, Proquest/ABI Inform, and Science Direct for the string "(Info* OR IT OR IS) AND strategy*" in title, abstract and keywords. This search resulted in 1,235 articles. (Full coverage of the joujrnals can be found on the website of the respective databases.) Some relevant articles are invariably overlooked in such a search while a large amount of irrelevant articles are found. In order to overcome these shortcomings we also conducted a manual scan of the titles and abstracts of all volumes (starting in 1970; before that, information strategy had not been discussed) and issues of leading relevant IS and business journals listed in the ISWorld ranking. Relevant for our purposes are high ranking journals that are most likely to cover strategic topics (e.g., by having strategy/strategic management in their title, or explicitly mentioned in their mission statement, as core topics). Table B2 summarizes the journals covered in this manual scan. The manual scan resulted in adding a further 419 articles to the 1,235 articles from the database search.
We then reviewed the abstracts of all articles of our literature base for relevance. This led us to exclude 1,253 articles (984 from the database and 269 from the manual search 4 ) from the relevant literature base. The excluded articles were either not related to strategy as defined in the working definition or were not related to IS/IT in any way. 5 Hence, this review left us with 401 articles that were somehow related to IS/IT and strategy. Our focus is on IS strategy and its content which is distinct from the process and the impact (see Figure 1) . Grouping the 401 articles into these categories resulted in only 43 articles covering the content of IS strategy 6 (i.e., 358 articles covered either the process or the impact 7 ). When reading these 43 articles in depth, we discovered references to 5 other articles covering the content of IS strategy, finally resulting in 48 relevant articles for this study. In fact, the categories were derived bottom-up (i.e., by multiple rounds of grouping articles with similar research questions/topics) rather than top-down. Besides the three categories of process, impact and content, we also had the categories implementation and alignment. However, the articles in these categories did not cover the content of IS strategy. Appendix D
Development of IS Strategy Measures
To test the validity of our proposed measurement items of IS strategy typology, we employed a field survey methodology to collect data for the research instrument. Because the definition of IS strategy suggests that the strategy is an agreed upon organizational perspective of how to invest and deploy information systems, we sent separate questionnaires to the CIOs and their matched top business executives in a variety of industries. Consistent with prior research, the CIO is defined as the highest-ranking IS executive within the organization (Armstrong and Sambamurthy 1999; Grover et al. 1993) . Top business executives include CEOs and business executives who are either formal members of the organization's top management team (TMT) and/or report directly to the organization's CEO. We asked the CIO and business executives to independently assess their organization's IS strategy via the questions. The scale used for these questions ranges from strongly agree (5) to strongly disagree (1).
A dual-stage matched sampling strategy was employed for the distribution of the CIO and business executive surveys. In the first stage, a total of 3,763 surveys were sent to a list of CIOs from organizations based in the United States. The CIO contact information was derived from the Dun & Bradstreet Million Dollar Database and from several professional industry associations. A total of 451 CIO surveys were returned for a total response rate of 12.0 percent for the first stage survey. In the second stage, a second instrument was sent to the selected top business executives of each organization for which we had received a completed CIO questionnaire. Business executives were identified through secondary data sources (Dun and Bradstreet Million Dollar Database and corporate websites) and were contacted within six months of collecting the CIO data. A total of 174 of the 451 organizations returned at least one business executive survey yielding an organizational response rate of 38.6 percent for the second stage survey. Non-response bias was assessed (via ANOVA) by comparing the total annual sales and number of employees for the responding organizations to that of all non-responding organizations (within the same primary SIC code) and by comparing the responses to IS strategy measures between early and late respondents. Our assessment revealed no issues with regard to response bias.
In total, we derived responses from 174 matched pairs of CIOs and corresponding top business executives within the organization. We conducted an exploratory factor analysis using the responses from both the CIO and business executives from the 174 organizations to assess the psychometric properties of the scales in terms of item loadings and discriminant validity. The results are presented in Table D1 .
The results of the factor analysis suggest that the CIOs and the business executives are consistent in their assessment of the organization's IS strategy. The significant factor loading coefficients confirm the convergent validity of the three types of IS strategies. We observe that both the CIO and business executives can cleanly attribute their organization's IS strategy to that of an IS innovator, IS conservative, or undefined IS strategy. Also, all of the nine questions were assessed similarly by both the CIOs and business executives. Specifically, we observe that all three innovator strategy items, conservative strategy items, and undefined strategy items load highly on their respective constructs and that there is a limited level of cross-loading of these items. To further our validation of the instrument across both IS executives and business executives, we also assessed the level of agreement between strategic decision-makers of the organization. We calculated this level of strategic agreement through r wg in accordance with prior literature (James et al. 1984) . The r wg coefficient ranges from 0 (indicating complete disagreement) to 1 (indicating complete agreement). Prior research suggests that r wg values greater than or equal to 0.60 suggest a high level of agreement and allow for the aggregation of individual responses if warranted (Glick 1985) . For the 174 organizations, we examined the level of agreement between each of the strategy measures. Overall, we had a level of agreement among business executives (where we have multiple responses from business executives of the same firm) and a high rate of agreement between the CIO and these business executives (mean above 0.80) as summarized in Table D2 . These findings provide additional support that these IS strategy measures can properly be assessed by either the CIO or business executives within the organization. 
